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The Internet can be a hard, hard place for brand owners. Yet

failing to engage potential guests online across a variety of

platforms is no longer a viable option for the majority of

hospitality industry participants. It is crucial that brand owners

exercise control over their marks whenever possible. This article

focuses on the legal use of keyword advertising, and provides

some tips about how to negotiate trademark licenses in online

distribution and marketing agreements...

To read the full article click here.
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